Global family study reveals gender equality across media content a desire for 28% of parents 
 
…Stats from Kids Industries revealed in time for International Women’s Day…

London, UK – 8th March 2023 – A global study of 5,000 families across 10 countries, spanning six continents, has today revealed parents and children’s desires for gender equality across children’s media content, in time for International Women’s Day. 

The study of 20,147 family members was carried out by insights, strategy and creative agency Kids Industries (KI) and reveals that 15% of children and 12% of parents are concerned about gender inequality in relation to their child’s future. This concern rises to 25% amongst children in Nigeria and 26% in India. 

In terms of the features that parents consider in the screen-based content (TV, films, games) that their children enjoy across media content, 28% felt that viewing equal gender representation was important. 17% of parents also felt that having diverse creator teams behind the scenes was key. 

A further 25% of children cited that ‘seeing people being unfair to others based on who they are – e.g. their gender or skin colour made them unhappy’. 
 
The full report which hones in on what it means to be a family in 2023 and presents a timestamp of family life today around the world (in terms of attitudes, media habits, mental health and hopes for the future) will launch at Kids Industries’ Global Family conference on 21 March in London.

Jelena Stosic, Strategy Director at KI commented: “This year’s International Women’s Day is encouraging everyone to #embraceequity and celebrate women’s achievements, raising awareness about discrimination and taking action – and that’s exactly why we’re releasing this data. 

“Achieving equity is a must-have and the toy, gaming and media content industries have a responsibility to increase their efforts in creating characters that are diverse and inclusive. There has been some great work over the past twelve months – with Lego releasing new characters including a girl with the skin condition vitiligo, one with limb difference and another with anxiety to its collection of Lego Friends figures and Mattel launching a Barbie with scoliosis, but as our data suggests, there's still a long way to go. Even though we are seeing a number of parents and children reporting that equal gender representation is important to them in content, it's still under a third of them. Given the role that media, entertainment and play have in how our identities and future are shaped - it's a call to action to all of us to do better. Better, arguably, than our audience is calling for." 
 
For more insights, sign up to attend The Global Family conference - limited to just 200 spaces. Register interest in attending via: The Global Family (kidsindustries.com).  
 
-ENDS- 
  
About the research: 
For this research, KI conducted an online survey of 5,032 families (20,147 family members) that included children aged between 4 and 13 from 10 countries (UK, USA, France, Germany, Brazil, Saudi Arabia, Nigeria, Mexico and South Korea).  
 
About KI: 
Founded in 2002 by Gary Pope and Jennifer Blows, (KI) is the only full-service marketing agency on the planet that specialises in the family market. This dynamic team of award-winning business, strategy & creative experts, have worked with some of the world's leading family entertainment brands, including LEGOLAND (Merlin), Peppa Pig (EOne), The Gruffalo (Magic Light Pictures), Star Wars (The Walt Disney Company) & Dr Who (BBC Worldwide). They have worked with global charities such as World Wide Fund for Nature (WWF), in sports with Liverpool FC & in travel with Royal Caribbean Cruises. Plus, with a host of fantastic FMCG, QSR & retail brands, including The Kellogg Company, Aquafresh (GSK), McDonalds & TESCO. Across all of these brands & businesses, KI always work to connect human emotions, with market intelligence, to make businesses stronger. 
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