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GARY POPE, CO-FOUNDER AND CEO

Gary began his career as a school teacher leading an English department before becoming a
learning designer for a change management consultancy. He co-founded Kids Industries in 1999
and today leads the agency as CEO to find answers to the most challenging problems in the
family market.

With a number of industry accolades under his belt, Gary has created and executed
award-winning marketing campaigns for numerous FMCG brands, hotels, global learning
programmes, theme parks, private island destinations and globally recognised, best-in-class
digital products.

He is the recipient of a BAFTA for the Co-creation of the Disney Channel Kids Awards, two
Institute of Practitioners in Advertising Special Awards for Strategy (Glaxosmithkline and
Aquafresh) and a Webby award for a campaign with Peppa Pig.

A firm believer in furthering education and increasing marketing campaign success rates, Gary is
an advisor to The Children’s Media Conference and a guest lecturer at multiple academic
institutions - including Bauhaus and Oxford Universities. He is also regularly called upon by the
national and trade press to comment on industry news within the global family market press.

Gary maintains his interest in education as a school governor, is dad to Daisy and Laurence and is
a proud LEGO collector.

JELENA STOSIC, STRATEGY DIRECTOR

As the strategy director at Kids Industries, Jelena merges market and audience insight with client
objectives to produce exciting and engaging campaigns.

Whether supporting a start-up through developing a go-to-market plan, testing new propositions
or content, researching the depths of a brand’s potential or working up a business case for new
products, Jelena leads the insight and strategy teams to connect human, empathetic insights
with brand intelligence. Over the past ten years, she has developed best-in-class,
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consumer-focused, global business strategies for clients as diverse as Xbox, WWF, Star Wars,
Royal Caribbean International, PJ Masks, Warrior Cats, BBC Worldwide and Playmobil.

Jelena is also a guest lecturer at the University of Vienna, the author of multiple articles and is a
much sought-after speaker at conferences around the world on topics such as family brand
engagement, insight gathering and strategic planning.

RAJ PATHMANATHAN, CREATIVE DIRECTOR
Raj has made family marketing his life’s work and as such, he has a built a solid reputation for
original thinking and design across digital marketing, digital products, branding, installation
design, customer experience and content creation.

He has overseen the creative output for a wide range of clients, from eOne, Al Jazeera, Coolabi,
Sky and NBC Universal through to the ECB and WWF. Raj’s most recent digital product -
warriorcats.com - was awarded the industry accolade of being the ‘World Best Kids’ Website’ by a
panel of peers from the leading trade magazine, Kidscreen.

Prior to joining Kids Industries, Raj worked at one of the first kids app startups and a specialist
digital marketing agency where he worked on some of the world’s leading family brands including
Disney, Pixar, Lego, and Microsoft.

MARY BRANNAN, BUSINESS DIRECTOR
A truly integrated marketer, Mary brings a unique vision, energy and expertise to the role of
business director and key account lead at Kids Industries.

With over 15 years’ creative agency experience, Mary is passionate about working with great
people to bring brands to life and leveraging effective strategic insight that delivers tangible
business success.

From working with SUBWAY as they redefined the QSR landscape in the UK, to driving
international entertainment partnerships with The Walt Disney Company, through to delivering
exclusive cardmember experiences with American Express, Mary’s rich and diverse experience
means she can seamlessly move between comms channels and business sectors. She brings
fresh perspective to the table on how clients and agencies tackle challenges and unlock
opportunities.
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